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mEHANSOSINE (ARFRES) WOO APAC FORUM2022 @KUALA LUMPUR

Hivestack Japan #P3 —EB N B |
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mKEY POINT WOO APAC FORUM2022 @KUALA LUMPUR
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AEWIOLOESss9AN
ProgrammaticMeasurement

AUTOMATION ENABLES IPROGRAMMATIC AND DATA ANALYTIC I:APABILITY I AUDIENCE MEASUREMENTI‘ DRIVING GROWTH

Increases trust in OOH for advertisers

Accountability increases buyer confidence

OOH compares favourably with other

media - when measured

Facilitates Common trading language

1ore revenue to OOH

PROGRAMMATIC MEASUREMENT
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WOO APAC FORUM2022 @KUALA LUMPUR

09:00 - 09:10

09:10 - 09:40

09:40 -10:20

10:20 - 10:40

10:40 - 11:05

11:05 - 11:30

11:30 - 11:50

1:50 -12:10

12:10 - 12:30

v
WORLD
.. OuUT OF HOME
. ORGANIZATION

Tom welcome back

Adtech’s role in sector growth

Specific Reference to maki ng Data work for you

Audience measurement - collaboration is key and Q&A
|

Indian Measurement uEdateﬁnsig hts

From primal instincts to neuro impact:
Out of home's journey into the unconscious mind CEO - OMA

NETWORKING COFFEE BREAK

Many Roads: One Approach
Solutions for unleashing the power of your adiences

Reasons to be cheerful, a look at Hrogrammatic

opportunities in OOH

Connecting the media landscape

How new technologx is bridging a buyer's view of media across
onling, static and digital out-of-home

Tom Goddard

President of World Out of Horme Organization

Cathy o'Connor
CEO - cOh! Media

Gideon Adey - Curooh
Charmaine Moldrich - Oz
Rachana Lokhande - [0az
Angie Cutter - Tac Media
Ichiro Jinnai - OSC
“Moderator Gideon Adey

Rachana Lokhande
Board Advisor - 10AA

Charmaine Moldrich

CEQ - OMA,

InterContinental Kuala Lumpur
Exhibition Area

Mark Flood
OCH and Innovation - lpsos MOR

Nigel Clarkson

Clobal Chief Revenue Officer - Hivestack

Matt Steffenson
Director of Supply - APAC Vistar Media

DIGITAL
SIGNAGE
CONSORTIUM
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m /)27 > ADEIZ WOO APAC FORUM2022 @KUALA LUMPUR

Franck Vidal - VVistar Media
Troy Yang - Hivestack
20 - 12 Programmatic panel and Q&A Remi Roques - Ercadsign
12:30 - 15:30 A Srikanth Ramachandran - Maoving Walls

Moderator. Charles Parry-Okeden - ECH

13:30 - 13:55 View from the omnichannels o Gregory Fournier o
— CM Client Development The Trade Desk, Asia Pacif

Tom Goddard
13:55 - 14:00 Wrap up and close of Day 2 President of World Out of Home Crganization

InterContinental Kuala Lurmpur
14:00 - 15:00 Exhibition Area

.. WORLD
OUT OF HOME
. ORGANIZATION
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12:30 - 14:00 BUFFET LUNCH Sponsored by Dentsu InterContinental Kuala Lumpur

14:00 - 14:30 Madison Qutdoor i Sam _Bals_aﬁra _
Chairman - MADISON WORLD

Sid Nair Dentsu Creative

14:30 - 15:00 OOH - A natural home for great creativity and Q&A Remus Hoo Digi Telecommunications
Moderator: Winnie Chen Head
Head of Product - Dentsu Malaysia
15:00 - 15:20 The Environmental Impact of Digital Billboard Luminance Blair Robertson

Region Manager for APAC - Daktronics

X e InterContinental Kuala Lurmpur
15:20 - 15:50 NETWORKING COFFEE BREAK Exhibition Area

Foong Ai Peng - Mazxis
Panel Discussion - Accelerating OOH Growth Javed Jafri - nilever

15:30 -16:20 with Audience Measurement Viﬁﬂ:.numcnzhe{ggqq;.J-ﬁlfz :GS
S G Mediabra
Moderator: Angie Cutter
Tom Goddard
16:20 - 16:30 Wrap up and close of Day 1 President of World Out of Home Organization
1815 -18:30 Meeting at the lobby - Coaches pick up InterCont '“Elj;i,;‘;'a'a Lumpur
18:45 -19:30 Pre dinner drinks Colony Star Boulevard
Casual Dinner - Sponsored by TAC Media Colony Star Boulevard
19:30 - 22:00 Dress Code: Smart Casual
22:00 Coaches back to the InterContinental Kuala Lumpur

.. WORLD
OuUT OF HOME
. ORGANIZATION
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14:00 - 17:00

18:00 - 20:00

09:00 - 09:30

09:30 -10:00

10:00 - 10:20

10:20 - 10:40

10:40 - 11:00

11:00 - 11:20

1:20 - 11:50

1:50 - 12:10

12:10 - 12:30

.. WORLD
ouUT OF HOME
. ORGANIZATION
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WOO APAC FORUM2022 @KUALA LUMPUR

MNational Associations Meeting

Welcome Cocktail Reception

Global OOH Perspective
Covid solutions and integration
Indonesia presentation

Korean market
NETWORKING COFFEE BREAK

Challenges and Opportunities in the SEA OOH Market

Japanese market

China Update - The Development & Opportunity
for DOOH Hardware/Software

View from the OOH Buyer side

InterContinental Kuala Lumpur
Orchid & Dahlia

InterContinental Kuala Lurmpur
Junior Ballroom

Tom Goddard

President of World Out of Horme Organization

Jeslyn Tan
MD - Stellar Ace, Singapore

Agung Prihambodo
Marketing Director - AMG

Daniel Tan
Managing Director - Mediakeys Singapore

InterContinental Kuala Lumpur
Exhibition Area

Angie Cutter
Founder and Managing Director - TAC Media

Ben Milne
Head of OCH - Amplifi Global
Haruki Fujii
Gen Manager OCH Div - Dentsu

Jim Liu
CED - BNR Communication

Melanie Lindquist
Managing Director (APAC) - Talon Outdoor
Chloe Neo
CEQ - OMG Singapore
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m Global OOH Perspective (/0—/VLOOH BX) TOM GODDARD (WOO President)

3 - & APACY—JYMIOWT
GLOBAL STATIC OOH ADVRTISING REVENUE ‘ o ‘ ] ° APAC@7—7W hwiﬁﬁﬁuikm_@@b\
o o AONZWVWEVSTEFREROOHS I—T — RIS
5 $242 $24.4 $24.3 $24.2 3 : ° 20 19&&@%D/\JL(CZOZZE_CjﬁtéCEE\DﬂZDO
bl | T - BAREHFEI0FNSOEIEMEN TS,
B - APAC (346%®DDOO0HZED EIFEEER T, J0-/ULFHLDHFEL

$24.4 $24.6

$17.7

5 & AIHNOOHDEIEZESILTVBDH ?

73 i AW
/ M A 019A 2020A 2021A 2022E 2023E 2024E 2025E 2026E ®7|-_5-,(I>Z>(:/-\7>(>|\
{ ’/E%/"’
vy

@QA—bMX=23>

GLOBAL OOH ADVERTISING REVENUE BATATA—F—DEE. BN EE
(N—UyhoOfEMEZRET D)

2022E - 2026E CAGR: 4.0%

sarp $430 $439 Su @R ZERUIIIIATAI 7 AT 17 ESNSHLES

$38.5

OHEPEIRAROEEL TOAT(7HFE

®J5>Re—-J71—

2018A 2019A 2020A 2021A 2022E 2023E 2024E 2025E 2026E
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00H advertising expenditure by country (USD ‘mil) RE7ST - RTIT-ADR/REESFE - XL - BT OV A XEZHR
RFENBR AL AIENRIAFN At 3K - 55EH
- BI—TYMNDAT 4TV DIZENH 1K

ENSRA IO ERNE
AORRIT © 8290%=5E[EZK. OOH(F2.1% CRHEELL)
82E : YAA>/LG DOOH{ENNER, BTSDsRW\I> 7Y
AR @E %, CROIA—YYMEHEE
HE : BEX{E &=A4000m
SUAM=I TV —HEIBENTL\BHEL,

OOHTZ> = I hEE SN TUVWBEDISR,

& HEITIAEE
-DOOH (E % FE B,
EARELTOT N A R—(FEAR EICHRE
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SEIB(IHBRUTIKCEICBEZZD TS
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u SEA OOH Market (%ﬁ?‘/TOOHFﬁi&z) Angle Cutter (TAC Media)

SEREAVIFI—=TYMIONT
-South East Asialg A\OMBUTETLVD,
A=y OFRBIC DOV TIEEANOETETORO,
B T7ND70% .
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AN —BARE SOAR=I XL=3T AR T DI,

-DOOHLEZ(F, > HN—=IULETSHILN50% T,
ZNLAIMES0%iBZ AR\,

& IR DIRR
SRR EA Y RRS 71,0000 EdD. S AR=IUE20UNEL,

ATATA=F =D ROVEH, HEE(CRISED,
MO TS UAR—ILNEEEEINTVD

& hiE0RE
ATATA=F— DT —INMFFELBLY THIZFIEUTA DARE

HNIAFT4TORBNEE, E(CIOTITHFBLESERALTLR,

REV D7 RS E N L I EBIARE,
fR— I =TI TEBAEZFUM T AAT v — A "HAREI R
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m Indonesia OOH Market (1> R%>700H™1%) Agung Prihambodo(AMC)

2 .-l /O
SHARE OF OOH IN AD
SPEND

ecalks

OOH IN NUMBERS

OOH Share

20%

BT OF Home
CRGAMZATION

1Y REIPI—=TYMIONT
- AMC
—4 YRR TOIEARY NI—4 (5,000 /30073 Daily imp)

& 1> RRITDOI -y MRS
HRTCAMDOAOZIFOETHD (2.7(2)
829N =ENUPASN TS (HFENZL)
JLEBOFOOOHNI17152.1% T, DOOHEEZX(E20%

Q1R TDFvL >
*3DDAA LY =27 F>TW3, ELTHEL. 17,00005H% 3.
FLENERFREREVHIE (8%F) | IER(CEMATHIZ CTHS.
A ERIBEN B D50 B8R CIEMARETHiZL TL\B,
DVIATATIONTRIEDEV XY E-SRENE ICHE

& (2RI TOE
SR E T OEFONCOIS T L RAZEL THISH TiThn it
SRR NREICE SIS ZFF O ENNE
T ICIOTA2ISHT ZHIEUL.
JOTIRTAYITEDLBVA Y RRET(ERSATTEDDN ?
INNESDESERD




m Korean OOH Market (¥8EOO0OHT™3%) Daniel Tan (Media keys)

Media
Overview

Overall Ad Spend
& Trend

South Korea Advertising Spend — 2020 to 2022

15284.2
139889 —— (+9.3%)
- (+20.4%)

11619.2

1660.9 1683.8

3526 4000.2 41783

2020 2021 2022 (F)

Broadcast Print Digital OOH

owth

Total Ad Spend & YOY Gr

¢ BEV-TYMONT
-Media Keys
IR RIL SIS

HMRITSORE E2>51 HAXD,
LG, Coupang. KN. GENTLE MONSTER

cI2A—FTA XY NESRANIRTEDSR ]
MBILEDRED END. BTSTP> 5T W VA IR ES

- OOHODIA S EZEE 10T D2 ENRUBRUTLDIREE,
CD2FET20%IEEMKE. (FSFEARNSASE,

¢ DOOH™15
- ZEARAKICOVTIZIDOOHN 2K Z2ZBIRIADI0% N DOOH (S,

-YIIEPIC(EDOOHAZ< &0,
T ERICHZCDDOOHNERE SN TS, Z{DIA—Y MFTE.

-COEX Mall (& FBEIDHALXZITY 3DOOHN3DHD



'
Top 5 categories contributes 50% of Total Adex in 2022

Pre Covid - Year 2019 Post Covid 2022 Projected

Global OOH Product Catezo Global OOH
Adex Adex gony. Adex Adex

Product Category

Retail Retail

FMCG FMCG

Business & Industrial Business & Industrial

Technology & Electronics Technology & Electronics

Financial Services Financial Services

Telecoms & Utilities Telecoms & Utilities

Media & publishing Media & publishing

Source : WARC

m India OOH Market (4> ROOH™ %) Sam Balsara (Madison World)

1Y RI—=YMNMDOWNT
-MADISON—1 > ROEAAR+L
> A ROILEE/RIBECOOHDOFFIBREE 7 I UIEIX b
DOF—>TA—XYE KELHHS
@ILFEUFT1
RO—-HILFTHZANS
- EDLIICO0OH%ZEFTTEDDNH
QA=Y —TAIDRAHEEEMU TRENTES,
QMBDAT4FEDQTIER =3 TIDEK) —F2EB I INTE3,
—SIREXATATTZZ2TY-)
(OOH/ftEXT177) HdmpniL. £DHFEDPIRD,

& OOHMD:E=E
-E=BONIRE_S—,
> ZOGAIEHEETIERUON ? PRIZURBEADITER,
‘OOHERIAEEY - ANIEE (D BV ENEREE,

A0FCEOTAEEOEZRHSLTULD,
—YFTEOHT IV (AREBVELS(CAAZ T INEN,

S IUIAFTA4TICOWNT
DUIAT4 I OVWTERBEILL TUVKIEH B,
A ROEVLEH
QOIBmNZLTED

@I 7> RR—LNHETULRL
@H5—0> FIAMIEL)
@TA> FOIREIENTES
DVIAT4T DI —IEZUTUKESEIC, BEBECEICLATIMEEZI TULEANE,
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m China OOH Market (EF'.OOHFEL’/E) Jim Liu (BNR Commnication)

S PEVY—-7YMIDOWNT
-BNRIZ1Z5 -3 —>L &85
3 - FBE| it H—DOOHT 4wk
7(.3'5

87% M >H—FYNLEDH T,
2020 (COOHILENTLEILEDFE L2z <.

e i ¢ OOHHi5
T A -FocusYF( Pt R —OIRAFL oA, J0F TASCEFATELLL,
(TLAR—5—H {3~ SDlEfkit)

-7 T4)LOOHLLZR(354%.

*741=v)
JEBI B AZSEEI-DOOHD T EICFAEICH B,
B AT. 4,000m(FE,

The World’s No.1 OOH spending market. Although hit by Covid  J\— I*"jIT(Db‘j’i/f(ZEBL\'CB
seriously, OOH remains the 2" largest media format in China. EFI - .
FEEQTAR—ZDHN-ENFEITLD,

— Fle. REFENTEBELCED. LED/IRILOBIEICDUVNT,
< VA YRR DFED TS

« VAR E)) - X F BFRIC(F.

QIPOTOE—>3>%EhE

@3DIX— Il Z AND

499 46¢ 353 342 329 0.5% 0.4% 0.3% ).2% 0.2% @/ﬁggt@’rjgj/]/ﬂj

98.075 119,884 126,452 150542 155,336 100.0%  100.0%  100.0%  100.0%  100.0% %IPjD:E—:/H\/(j:CMT“(j:Hb\\ ‘;Igj\jj_—\/y
e X=4ryk (N) >05-33> (ER) > I

RERLNTEDIARBEATA(TDERTS

Source: GroupM China — This Year Next Year forecast, 2022 Summer




m Covid solutions and integration (JOF#AOO0OHERZR) Jeslyn Tan (Stellar Ace)

. & >>HR—JVO0H
-Stellar Ace
SIOAR—)LOSREIEART THORNS., AV ATHEIREE T NS

¢ OOHDUANV—-[CmlF L ERESR
-DOOHDE A /L1959 T4T /A R=U=FU> )
AIDER/ENAIIVEDL>THL—33>

O HAIY—Sv———%I_RATIRETS
‘FRIFAV—NTLE. OOHTE#%ZIEZXD (BHE, BSE. JavE>Y)
Je®(C. 00T —23>ODOOHZ{EWVD TS,

¢ Programmaticfid{S& 3 RAREE
Largest Out-of-Home Media Company ° VISTAR)‘?"{ 7&@5@?%(:&0\ 5'_/;%1E3_CJ:D/\Z |\7§£94E>9fﬁﬂ4§o
with Widest Daily Consumer Touchpoints Ecosystem R Stel |a r Aced)ﬁ’)’]—ﬂ'i)TjU (WI n k) —Cgﬁlﬁﬁgﬁéfﬁlo
-OOHICQRI— P FRIR,
rE— FHAHEET50,00001—F—NEN Ve L AR TAL,
I VAF T ABOWTET TVZES,
@ e -QRI—R%&BL TP TURNTH — LRI T BTET,
1-Y-LDIVT—>%E5HdHlAy (NRI-h—FREH) .

- IRH—N—RBBITE, FHEADFEIVICLT,
l;:‘s;:ia:a(r(rgifv;‘?’); :' wiwe - , ink DF:EF?I:EEQ\ appg‘lj\/D_ F%4EL/7:__O

Audience Engagement

Data Insights & we ay Data insights and post-campaign ROI Programmatic
ROI Analytics T analytics to accelerate clients’ businesses. Partnership with



mJapan OOH Market (HAROOHY—%YR) Haruki Fujii (Dentsu)
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5.0%
3.0%
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1

2013 2014 2015 2016 2017 2018 2019 2020 2021

DOOH =145% o

PrOOH = 6% of DOOH
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-Amplify Global (BEJIN-TDOAFT(T7I-T1>3—)

A0F(CFOTETFDRAIANIVAZEDD,
J—%>7J0LR—Lb—KIIEZ TS,

HRE=AIOOOHY—IYhTHB.

-EAMI1, 0002 EOE AN ® B,
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- 09 58T 1wIHEER(F6%.

-REENMRET S>> IB0T,
IR DENZTHRIZL TS,

*LIVEBOARDICDWT
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Gideon Abey(Gurooh). Charmaine Moldrich(OMA). Rachana Lokhande(Loaa)

m Audience Measurement (A=7"{IJAAY" ¥R MYIIY)

- P Broadsign

oAxTRONMCS

VIOOH VISTARM!

Angie Cutter(TAC Media). Ichiro Jinnai(DSC)

*A—-AMSUT :
*BF, SEEFLOORIISO AL A D& CRIINERSR,
SENMGEIRENEVDIDEHENEDSSVIRAZIFEDNEWNSECREEZT
TN TIRE T BANREZEVSDAVVERS

*1R:

TARNEELEDNOTHD. EimzIENSHI2EFBL TLBRNHE,

FEMEELTT —YZEINEVSDEERRBORA >N,

4> RT(FOOHDIEFESEZ BV TR ABLVBHTVOT AN EDREBICEEITZEZIFERLD
TOOHOHIEMEMZZBRLELVODESHUVD TRV,

oNL—>7 :
NL—3T7HI2E1FEL EHARSA DN TERZL THN.
JAAMIDWVWTHEZOHRDFETIEHole. HIMNDFFERFITEOTEINBLSNTEED EIFZ0
& WOO

SENFAIRENEVIDRFERAEAT AT A—FTRBIENZVNERDN S,
EREVZOEBETEN AV —RIIEEBEEI L TEDLSBEDNLEIN TS DHVE
MBI A DT EZURIFNERSRR 0

A—TATIIAATY A MITAMRD TR BLISEBDTHB.




Foong Ai Peng(Maxis). Javed Jafri(Uniliever).

B OOH Growth with Audience Measurement (OOHODEEFEZIIHREEIAI" viIH) Ryan McPherson(Group M). Vindy Wong(IPG Mediabrands)

OA—TFTAIIAAIVAY MOEE
XL—3712FZLDDOOHAHNITE T, JM ANZLDT,
A=FAIIAAS VA M RBVER RN R X0
« AT 14wIEDOOHICIZEEIN S B,

O REBISI=VIDRA
-SY—Z—DFPICOOHN A BE(C L TR NMEIEEIN B HAAIT INE,
<A N > MERERTTEZDON I51 7> MESTO—DDY1—23U(CR B,
«’SAT2RIS—U. AHRZ M ZEFREUK(EISA 7> MOYIR— MR E,

ST LRI RIOOWVWTIFABL B EN DS,

o IERBDOT—IY—-A
DT —HY—AN'GB.
SDKI>GPSRET —AFLDHINCRBIEEFTEDN . AT —ILHHABVENSIRE,
- ZADT =AY ANHEH TIEESZES ALIRFEL THWENHD,

&N IANEEIBTS ?

AFATA—F—. I->1>>-NEUAEEBVT,
RSATUTUVNASEZEEZ TS,

LS E SRR HRDIAMAS CIRAZEDRVEVNTROVDT,
EDSSIMMBELTEZ T DDHEVISRICHNT,
FeEZ AR U T EEMZRIRNEL,

AP A MITIIFZICHUTOBEEZVERENTED,

A —FT4IOAAT YA NMEnice to have hSneed to havenZHHTL\B,

SENBEZIONEVVIFEIZEEZL TLBDISEELTHD.
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mthe power of your adiences (#-7"1IJAXS" #A7E41)

_&vy_','f
¢ IPSOSit
i SA—FAIAASTAY NIY1—33> %90 DATE TRt
i - AACE LS
¢ T7—43ICONT

F=AR)1-LPRIESE . BT IO Z2EZRNST —ERH N E
—10F I I0FETEBSHNERZOTIENNE

-POIIC, O-NILOFDIRABT—HEAOT—4 (EEFEER) ZHNIEHET.
ETUH0. NS AR N)—F—5%FNIEDE (HEER) |

Z0E -FI-I1>>—-=8HUTULSENELT S,

& HISEADIRHERDSFATVWSEERKRS > b
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mView from the OOH Buyer side (OOH}\’('\7 b4 hb\bw*ﬁvn\) Melanie Lindquist(Talon Outdoor). Chloe Neo(OMG)

-Talon—>O0OHE£/ 10— }UIAJ(‘.EEF“
-OMG#& M IEE (ALAZI1AGroup)

& REBIEEUTKREICLTVWARI > b
DASY AT
ASPATN GHREHH) (MEFEICOBRNBDT, BEE(CRD.
AEBIGEART (372<. OOHZAERTUICSHIMD B (SR BEE ZTLVB,
@AE—-R
AMOI -1 —(CEEDIEDICEDRVL AR A%ZEZ TS,
t@ﬂ%ﬂi(LBProgrammatlc(LT’]tZ'CgZaJ:DMk ECHDENIEIE
@ HZEfE (CdrD00H
{EDIIHABICRVEEZF I TLKDN,
- ZHA(E BRIRVIT>TEZBLICRBITUS.
ZHARE BRTFEUT DAY - hh2Emi —EAZFIRT 3.

L IIN=E )T
Asia’s conzz:we;s will be at the forefront of global consumption growth in o .L\ %I (i?‘yg} I/%Hai%)] (:%zt L \5 o
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