Uy

\l\/orpStyle



AHDE YD
[~ 12 R

WarpStyle









U m

WorpStyle

m 7 =
-7 LE
lﬁ\j
=X r NV




U m

WorpStyle

m 7 =
-7 LE
lﬁ\j
=X r NV







WarpStyle

EEGE LT A,







t:)"‘}# \\)J:,ﬁ. F;A,s
N $‘aa€‘ﬂ_‘z‘/< < f::‘is\’\o




U m

WorpStyle

"7 v 7
o
=74 Y
=E7/










U m

WorpStyle

"7 v 7
o
=74 Y
=E7/




WarpStyle

EEGE LT A,




"7 v 7
o
=74 Y
=E7/
"7 A
s RKAY —




By 1% A% Ao Pk 2 R
BVREL ) LB LEOT W
— 5 BALIR 3 (Ritchey, 1980)




TENTH BN

Y
&




Tadashi FUJITA and Rie KATO"

ra Universit ducat

xp2) studied list iten
sed re
32 item 2 pie: y 1 buffer pictu d4 buffer words. Imn

all te: d word- identifi
ion led to bet 2call than the m

s were not different from both list ty]

of intervening items on the
the number of intervening iten om2 to4 it

ord ite 4 buffer pictus d 4 buffer worc

rimental procedure wa:

Memory of pictorial and word lists,
Pictorial superiority effect

ing in memory,
Encoding variability

1. MELED







W

¢!

AN

Z N HHEF T

WarpStyle



=z 5] % tow

WarpStyle



INBP s
7 VEIRIBR A A4
WarpStyle

BETEL—T v —

50




FOINYA F—CI1E L a vy EYITE—ILD
KR ERSCL, BETEHE X Z2 )7



g

¥ N2 7LV (ELM)

Elaboration Likelihood Model
(Petty & Cattiopo, 1986)

HEBNRBALETFTI YT, RE
RISIZEA T 6 423 20y 3E 2

ARl R QR s ¥ S e B2

o




%ﬁ%i%ﬁ%?W4X“7

NI RD) %ﬁ a‘&

7}*‘4‘&4{40) aE 7 ]
NO

VPNJ}I/"]‘ )?’ﬂil}l/—‘ ]\
(s B 1) (R Hf=3se)




BB AL EF I A A — |

!
F A A DB LW FICBRL v
{ | NO
FohAIHEH LY R AN W (R SE RAR

! 1 No

L — b

L%“?B/@%
H T, B on |l Blek
258 5

R ANAES <+ )L — |
AN SRRV O (27 50— % )
na

(B> %)

! !

&R

NG H IS



7

J& 2 89 )L — |k
R Y RIBGE N DMK N TE R ZE S { WBE Y TFRAIINEEFTTO
YA X =3, TXT—2aryh o744 T7—IV%,

S NNE DI
R RIZGEN DG VHRE DS L Wb 2D TRIS N B TO
4 F—Td, FA T AL E— 3%,




Pt I

ZABZXIZYE )
b L I3BRICERY

=06,

At FTZ2 DR ﬁ.'f)CL

arpStyle




}‘%/ﬁ: Z{ii % )ﬂ A MaAlksk | RRTELHAmA

f: a Z %*ﬁ' BEBART LY TELVWHBRMS I.

B H 5 —
t25To | 074 0.75 AR S
QY]

066 | r1 1L

S
W
)
Ol
>

:;%4 v - E e
o T * - ; 5 A
0.9()&.90 1 drrrares : 0.47/
e | (L pEsEIFY 039
% 179
2 H
=+ o7 " 2 0.77 i %




Dennis D 1R 3%,

TN A F—JITE IR FENEEF YR
Sa |2 77 A2 75 K

4_\.
AN

N
"y

Q.
9_‘%
ool
2

BVMBEHVEISFLITEHIIONWT, FUVINT 42—V oBhRid
T-NBEOR ST 4 TRBRBLRY T 4 T 02 A I NG

T —ILDKHA
2D s




BHBRT L2227 L WHERERS %
A Z 2 X ) LT 5 22T

FIOINTAL =T DK

T A YDA TELDTIET W




(R I

R T A ?

Ty F o2 NI ZnF T

“



>~ H RET T

The Limited Capacity Model
(Lang, 2000)
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Effects of Age, Story Length, and Production Pacing on Time on Channel
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Journal of Broadca: & Electronic Media/March 2005

Wait! Don’t Turn That Dial!
More Excitement to Come! The Effects
of Story Length and Production Pacing

in Local Television News on Channel
Changing Behavior and Information
Processing in a Free Choice
Environment

Annie Lang, Mija Shin, Samuel D. Bradley, Zheng Wang,
Seungjo Lee, and Deborah Potter

This article investigates whether news story length and production pac-
ing affect channel changing behavior in younger and older adults.
Viewers used a remote control device to choose among four local news
programs that varied systematically by story length and pacing. In gen-
eral, pacing and length have greater effects on younger viewers. Fast
pacing increased viewers’ evaluations of the newscasts, but when com-
bined with long stories, decreased younger viewers’ time spent on
channel. Viewers’ cognitive effort, physiological arousal, and recogni-
tion all decreased before and increased after a channel change. Fre-
quent channel changing was associated with lower cognitive effort and
recognition.

Annie Lang (Ph.D., University of Wisconsin-Madison) is a Professor in the Telecommunications Department
at Indiana University. Her research focuses on understanding the psychological processing of mediated
messages.

Mija Shin (M.S., Ball State University) is a doctoral candidate in Telecommunications at Indiana University.
Her research focuses on understanding the cognitive and emotional processing of mediated messages.

Samuel D. Bradley (M.S., Kansas State University) is a joint doctoral candidate in Telecommunications and
Cognitive Science at Indiana University. His research interests include the cognitive processing of mediated
messages and the development of cognitive models of media message processing.

Zheng Wang (M.A., Indiana University) is a joint doctoral student in Telecommunications and Cognitive Sci-
ence at Indiana University, where Seungjo Lee (M.A., Indiana University) Is a doctoral student in Telecommu-

nications. Their research interests include the dynamic interactions between cognitive and emotional process-
ing of mediated messages.

Deborah Potter is the Executive Director of NewsLab in Washington, DC. Her research interests include audi-
ence processing of television news.

This research was supported by grants from the National Association of Broadcasters and the NewsLab.
© 2005 Broadcast Education Association Joumal of Broadcasting & Electronic Media 49(1), 2005, pp. 3-22
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The study of structure
And impression evaluation of poster advertisement
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DESIGN COMPANIES, CUSTOMERS
AND [TIX 0TI ARE SUCH
EVERLASTING THINGS IN THE WORLD
AS WATER AND LAND

Customers

companies or individuals which need international
design services and easy communication with
multilingual society
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ワープスタイルインフォグラフィック分類.pdf
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