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What is Motion Design ?
hitp.//vimeo.com/31805394
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29 WAYS TO STAY CREATIVE
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Legend: Max / Min

Rank Location Total plays Total loads
1 &5 United States 22,267 233,663 |
2 |l Unknown 39,853 181,075
3 Brazil 14,317 90,472
4 [i*l Ccanada 8,798 38,156
5 = Russian Federation 15,406 30,723
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29 WAYS TO STAY CREATIVE
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29 Ways to Stay Creative
(and Be Happier) shace | =

While you may think that staying creative is
not important for your work or life, keeping
your brain alert and create unexpected
connections could mean the difference
between living a good life or snooze through
aworld of beige.

In fact, humans' happiness depends on their capacity to create. Not only art, music, buildings or

machines, but to be creative in everything that surrounds you, solving problems and discovering
g
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29 WAYS TO STAY CREATIVE

0) 1. MAKE LISTS.

2. CARRY A NOTEBOOK EVERYWHERE.

3. TRY FREE WRITING.

4. GET AWAY FROM THE COMPUTER.

5. QUIT BEATING YOURSELF UP.

6. TAKE BREAKS.

7. SING IN THE SHOWER.

8. DRINK COFFEE.

9. LISTEN TO NEW MUSIC

10. BE OPEN.

11. SURROUND YOURSELF WITH CREATIVE PEOPLE.
12. GET FEEDBACK.

13. COLLABORATE.

14. DON'T GIVE UP.

15. PRACTICE, PRACTICE, PRACTICE.

16. ALLOW YOURSELF TO MAKE MISTAKES.
17. GO SOMEWHERE NEW.

18. COUNT YOUR BLESSINGS

19. GET LOTS OF REST.

20. TAKE RISKS.

21.BREAK THE RULES.

22. DON'T FORCE IT.

23. READ A PAGE OF THE DICTIONARY.

24. CREATE A FRAMEWORK

25. STOP TRYING TO BE SOMEONE ELSE'S PERFECT.
26. GOT AN IDEA? WRITE IT DOWN.

27. CLEAN YOUR WORKSPACE

28. HAVE FUN.

29. FINISH SOMETHING.
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TO-FU

Motion Graphics Studio

EXEICTER. SEAVLEHDETEL,

Web: http://www.to-fu.tv

E-mail: Info@to-fu.tv
Facebook: http://facebook.com/tofudesign.sei

Works: http://vimeo.com/tofudesign/videos



